
Table  of Contents
Travel and Tourism's Top Ten Emerging Markets

Executive Brief Page Nos.
1.1 Introduction 2
1.2 Key Tourism Indicators 4

1.2.1 Outbound Travel 4
1.2.2 Tourism Expenditure 8

1.3 Factors Driving Growth 10
1.3.1 Economic Growth and Prosperity 12
1.3.2 Paid Holidays 16
1.3.3 The Impact of Oil Prices 18
1.3.4 Sheer Market Size 19
1.3.5 Emerging Market Characteristics 22
1.3.6 Cultural Importance 25

1.4 Traveller Profile 26
1.4.1 Age 27
1.4.2 Income 27
1.4.3 Education 28

1.5 Market Characteristics 28
1.5.1 Purpose of Visit 29
1.5.2 Travel Party 30
1.5.3 Length of Stay 31
1.5.4 Seasonality 32
1.5.5 Accommodation Type 33
1.5.6 Travel Decisions 34
1.5.7 The Use of the Internet 35

1.6 Travel Motives 37
1.6.1 Shopping 37
1.6.2 Sightseeing 38
1.6.3 Status-Seeking 39
1.6.4 Visiting Relatives and Friends 39
1.6.5 Experience New Cultures 40
1.6.6 Visa Requirements 40
1.6.7 Keen for Green? 41

1.7 Opportunities and Constraints 46
1.7.1 Opportunities 46
1.7.2 Constraints 47

1.8 Implications for Travel Business 47
1.8.1 Capture the Shopping Spend 47
1.8.2 Do not Underestimate Emerging Market Travellers 48
1.8.3 Cater to Cultural Needs 48
1.8.4 Wow them with Technology! 49
1.8.5 Tailor Marketing Efforts to the Young and Hip Emerging Traveller 49
1.8.6 Do Not Forget about their Friends and Family 49



1.9 Conclusion and Summary 50

Brazil
2.1 Introduction 54

2.1.1 Background – South America 55
2.1.2 Outbound Tourism from South America 55
2.1.3 Determinants of Outbound Travel 57

2.2 Overview 58
2.3 Background 59

2.3.1 Population 59
2.3.2 Government 60
2.3.3 Economy 60
2.3.4 Exchange Rates 61
2.3.5 Annual Leave/Holidays 62
2.3.6 Visa Issues 62

2.4 Market Size and Characteristics 62
2.4.1 Outbound Travel 62
2.4.2 Main Destinations 63

2.5 Market Characteristics 65
2.5.1 Source Markets 65
2.5.2 Demographic Profile 65
2.5.3 Travel Party 66
2.5.4 Purpose of Visit 66
2.5.5 Length of Stay 66
2.5.6 Frequency of visit 67
2.5.7 Seasonality 67
2.5.8 Accommodation Type 67

2.6 Mode of Transport 68
2.6.1 Air Travel 68
2.6.2 Airports 69
2.6.3 Airlines 69

2.7 Future Trends 70
2.8 Planning, Deciding and Booking Patterns 71

2.8.1 Planning 71
2.8.2 Deciding 71
2.8.3 Booking 71

2.9 Media 71
2.9.1 Press 72
2.9.2 Magazines 72
2.9.3 Television 72
2.9.4 Radio 73
2.9.5 Internet 73

2.1 The Travel Trade 73
2.10.1 Distribution Channels 73
2.10.2 Travel Agents 74
2.10.3 Tour Operators 74



2.10.4 Trade Fairs 74
2.10.5 Sales Calls 75

2.11 How They Think, Feel and Behave 75
2.11.1 Motives for Travel 75
2.11.2 What They Do on Holiday 76
2.11.3 How They Feel and Behave 77

2.12 Information Sources 77

China
3.1 Overview 80
3.2 Background 81

3.2.1 Population 81
3.2.2 Government 82
3.2.3 Economy 83
3.2.4 Exchange Rates 85
3.2.5 Annual Leave/Holidays 86
3.2.6 Visa Issues 86
3.2.7 Approved Destination Status 87

3.3 Market Size and Characteristics 88
3.3.1 Outbound Travel 88
3.3.2 Main Destinations 90

3.4 Market Characteristics 93
3.4.1 Main Source Markets 93
3.4.2 Demographic Profile 93
3.4.3 Travel Party 94
3.4.4 Purpose of Visit 94
3.4.5 Type of Trip 94
3.4.6 Length of Stay 95
3.4.7 Frequency of visit 95
3.4.8 Seasonality 95
3.4.9 Accommodation Type 95

3.5 Mode of Transport 96
3.5.1 Air Travel 97
3.5.2 Airports 97
3.5.3 Airlines 98

3.6 Future Trends 98
3.7 Planning, Deciding and Booking Patterns 100

3.7.1 Planning 100
3.7.2 Deciding 100
3.7.3 Booking 100

3.8 Media 101
3.8.1 Internet 103

3.9 The Travel Trade 104
3.9.1 Distribution Channels 104
3.9.2 Outbound Tour Operators 105
3.9.3 Foreign Participation 107



3.9.4 Trade Fairs 107
3.9.5 Sales Calls 108

3.1 How They Think, Feel and Behave 108
3.10.1 Motives for Travel 108
3.10.2 What They Do on Holiday 109
3.10.3 How They Feel and Behave 109

3.11 Information Sources 110

Eastern Europe
4.1 Introduction 113

4.1.1 Background 113
4.1.2 Outbound Tourism 114
4.1.3 Determinants of Outbound Travel 115
4.1.4 Information Sources 116

Belarus
5.1 Overview 119

5.1.1 Population 119
5.1.2 Government 119
5.1.3 Economy 120
5.1.4 Exchange Rates 120
5.1.5 Annual Leave/Holidays 121
5.1.6 Visa Issues 121

5.2 Market Size 122
5.2.1 Outbound Travel 122
5.2.2 Preferred Destinations for Leisure Trips 122
5.2.3 Mode of Transport 123
5.2.4 Market Trends 123

5.3 Reaching Consumers and the Trade 124
5.3.1 Key Media 124
5.3.2 Internet 125
5.3.3 Trade and Consumer Exhibitions 125
5.3.4 Travel Agents and Tour Operators 125

5.4 Conclusion 125

Bulgaria
6.1 Introduction 127

6.1.1 Population 127
6.1.2 Government/Politics 127
6.1.3 Economy 128
6.1.4 Exchange Rates 128
6.1.5 Annual Leave/Holidays 129
6.1.6 Visa Issues 129

6.2 Market Size 129
6.2.1 Outbound Travel 129
6.2.2 Main Destinations 130



6.2.3 Seasonality 131
6.3 Air Transport 131

6.3.1 Market Trends 132
6.4 Reaching Consumers and the Trade 132

6.4.1 Key Media 132
6.4.2 Internet Usage 133
6.4.3 Consumer and Trade Exhibitions 133

6.5 Travel Industry 133

Czech Republic
7.1 Introduction 135

7.1.1 Population 135
7.1.2 Government 135
7.1.3 Economy 135
7.1.4 Exchange Rates 136
7.1.5 Annual Leave/Holidays 136
7.1.6 Visa Issues 136

7.2 Market Size 137
7.2.1 Outbound Travel 137
7.2.2 Main Destinations 137

7.3 Market Characteristics 138
7.3.1 Market Trends 139

7.4 Reaching Consumers and the Trade 140
7.4.1 Booking Patterns 140
7.4.2  Key Media 140
7.4.3  Internet 140
7.4.4 Consumer and Trade Exhibitions 141
7.4.5 Travel Industry 141

Hungary
8.1 Introduction 143

8.1.1 Population 143
8.1.2 Government 143
8.1.3 Economy 144
8.1.4 Exchange Rates 144
8.1.5 Annual Leave/Holidays 145
8.1.6 Visa Issues 145

8.2 Market Size 145
8.2.1 Outbound Travel 145
8.2.2 Main Destinations 146
8.2.3 Preferred Destinations for Leisure Trips 147

8.3 Market Characteristics 147
8.4 Air Transport 148
8.5 Market Trends 149
8.6 Reaching Consumers and the Trade 149

8.6.1 Deciding, Planning and Booking Patterns 149



8.6.2 Key Media 149
8.6.3 Internet 150
8.6.4 Consumer and Trade Exhibitions 150
8.6.5 Travel Industry 150

Moldova
9.1 Introduction 153

9.1.1 Population 153
9.1.2 Government 153
9.1.3 Economy 153
9.1.4 Exchange Rates 154
9.1.5 Annual Leave/Holidays 155
9.1.6 Visa Issues 155

9.2 Market Size 155
9.2.1 Outbound Travel 155
9.2.2 Main Destinations 156

9.3 Market Characteristics 157
9.4 Air Transport 157
9.5 Reaching Consumers and the Trade 157

9.5.1 Key Media 157
9.5.2 Internet Usage 158
9.5.3 Consumer and Trade Exhibitions 158

9.6 Travel Industry 158
9.7 Conclusion 158

Poland
10.1 Introduction 161

10.1.1 Population 161
10.1.2 Government 161
10.1.3 Economy 162
10.1.4 Exchange Rates 162
10.1.5 Annual Leave/Holidays 163
10.1.6 Visa Issues 163

10.2 Market Size 163
10.2.1 Outbound Travel 163
10.2.2 Main Destinations 164
10.2.3 Preferred Destinations 165

10.3 Market Characteristics 165
10.3.1 Age/Sex Composition 165
10.3.2 Travel Party 165
10.3.3 Purpose of Visit 166

10.4 Air Transport 167
10.5 Market Trends 167
10.6 Reaching Consumers and the Trade 168

10.6.1 Deciding, Planning and Booking Patterns 168
10.6.2 Key Media 168



10.6.3 Internet 169
10.6.4 Consumer and Trade Exhibitions 169

10.7 Travel Industry 170
10.8 Conclusion 170

Romania
11.1 Introduction 172

11.1.1 Population 172
11.1.2 Government 172
11.1.3 Economy 173
11.1.4 Exchange Rates 173
11.1.5 Annual Leave/Holidays 174
11.1.6 Visa Issues 174

11.2 Market Size 174
11.2.1 Outbound Travel 174
11.2.3 Organised Travel 176

11.3 Market Characteristics 176
11.4 Air Transport 177

Slovakia
12.1 Introduction 181

12.1.1 Population 181
12.1.2 Government 181
12.1.3 Economy 182
12.1.4 Exchange Rates 182
12.1.5 Annual Leave/Holidays 182
12.1.6 Visa Issues 183

12.2 Market Size 183
12.2.1 Outbound Travel 183
12.2.2 Main Destinations 183
12.2.3 Organised Travel 184
12.2.4 Air Transport 185

12.3 Reaching Consumers and the Trade 186
12.3.1 Key Media 186
12.3.2 Internet 186
12.3.3 Consumer and Trade Exhibitions 186
12.3.4 Travel Industry 187

12.4 Conclusion 187

Ukraine
13.1 Introduction 189

13.1.1 Population 189
13.1.2 Government 189
13.1.3 Economy 190
13.1.4 Exchange Rates 191
13.1.5 Annual Leave/Holidays 191



13.1.6 Visa Issues 191
13.2 Market Size 191

13.2.1 Outbound Travel 191
13.2.2 Purpose of Visit 192
13.2.3 Main Destinations 192
13.2.4 Market Trends 193
13.2.5 Air Transport 194

13.2 Reaching Consumers and the Trade 195
13.2.1 Key Media 195
13.2.2 Internet 195
13.2.3 Consumer and Trade Exhibitions 196
13.2.4 Travel Industry

India
14.1 Introduction 198
14.2 Market Conditions 200

14.2.1 The Great Indian Middle Class 203
14.2.2 The Language Advantage 205
14.2.3 Growing Multinational Business Connections 206
14.2.4 Annual Leave and Holidays 207
14.2.5 Stable Exchange Rates 208

14.3 Factors Facilitating Growth 209
14.3.1 Easier Passport Controls 209
14.3.2 Visa Facilities 210
14.3.3 Liberalisation in Foreign Exchange Regulations 212
14.3.4 Civil Aviation Reforms 213
14.3.5 The Main Gateways 217

14.4 Market Size and Trends 219
14.4.1 Outbound Market Trends 226

14.5 Market Shape and Dynamics 228
14.5.1 Purpose of Visit 229
14.5.2 Length of Stay 231
14.5.3 Source Regions 231
14.5.4 Seasonality 235
14.5.5 Accommodation 235
14.5.6 Niche Travel 235

14.6 Profile of the Indian Traveller 236
14.6.1 Indians are High Spenders 236
14.6.2 Age and Gender 237
14.6.3 FIT or Group Travel 237

14.7 What Indians like to do when on vacation abroad? 238
14.8 Tapping the Indian Market 240

14.8.1 Growing Use of E-Ticketing and Online Booking 243
14.9 The Indian Travel Trade Structure 244

14.8.1 Fairs and Events 246



Russian Federation
15.1 Overview 248
15.2 General Market Conditions 248

15.2.1 Population 248
15.2.2 Government 250
15.2.3 Economy 250
15.2.4 Exchange Rates 252
15.2.5 Annual Leave/Holidays 253
15.2.6 Visa Issues 253

15.3 Market Size and Characteristics 254
15.3.1 Outbound Travel 254
15.3.2 Main Destinations 255
15.3.3 Leisure Trips 256
15.3.4 Market Characteristics 258
15.3.5 Mode of Transport 259
15.3.6 Market Trends 261

15.4 Reaching Russian Consumers 262
15.4.1 Deciding, Planning and Booking Patterns 262
15.4.2 Media 262
15.4.3 Internet 264

15.5 The Travel Trade 265
15.5.1 Distribution Channels 265
15.5.2 Travel Agencies 265
15.5.3 Tour Operators 265
15.5.4 Trade Fairs 266
15.5.5 Sales Calls 267

15.6 How They Think, Feel and Behave 267
15.6.1 Motives for Travel 267
15.6.2 What Do They Do on Holiday 268
15.6.3 How Do They Feel and Behave 269

South Africa
16.1 Market Snapshot 273
16.2 General Market Conditions 274

16.2.1 Population 274
16.2.2 The Economy 275
16.2.3 Exchange Rates 277

16.3 Outbound Tourism 278
16.3.1 Outbound Arrivals 278
16.3.2 Tourism Expenditure 278

16.4 Main Destinations 279
16.4.1 Regional 279
16.4.2 Europe 280
16.4.3 Africa 281



16.4.4 The Americas 283
16.5 Market Characteristics 283

16.5.1 Planning 283
16.5.2 Booking Type 284
16.5.3 Demographic Composition 285
16.5.4 Purpose of Visit 286
16.5.5 Length of Stay 287
16.5.6 Seasonality 287
16.5.7 Accommodation 288

16.6 Mode of Transport 289
16.6.1 Road Travel 289
16.6.2 Air Travel 290

16.7 Travel Trade 292
16.8 Future Outlook 295

United Arab Emirates
17.1 Overview 298
17.2 Background 298

17.2.1 Population 298
17.2.2 Government 299
17.2.3 Economy 300
17.2.4 Exchange Rates 301
17.2.5 Visa Issues 301

17.3 Market Size and Characteristics 301
17.3.1 Outbound Travel 301
17.3.2 Main Destinations 302
17.3.3 Market Characteristics 303
17.3.4 Future Trends 305
17.3.5 Air Transport 306

17.4 Reaching Consumers and the Trade 309
17.4.1 Deciding, Booking and Planning Patterns 309
17.4.2 Key Media 310
17.4.3 Internet 312
17.4.4 Trade and Consumer Exhibitions 312
17.4.5 Travel Industry 312
17.4.6 Sales Calls 313

17.5 How They Think, Feel and Behave 314
17.5.1 Motives for Travel 314
17.5.2 What They Do on Holiday 314
17.5.3 How Do They Feel and Behave 315

17.5 Information Sources 316


