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The Domini can Republic (DR) economy isgrowing. TheGovernment is
working feverishly to ensure continued growth through devaluation
of thepeso, incometax cuts, a50% increasein tax salesand reduced
import tariffs. The economy grew vigorously in 1997-98 with tourism
and tel ecommunications leading the advance. 1n1998,theGDP grew by
7% and the country had an inflation rate of 6% which is declining.

Tourism is the number one service industry for the DR. In 1998,
tourism contributed US$2,141.7 million to the DR economy, a20.1%
increaseover 1997. It asoemploys 7.9% of the workforce and has been
given greater emphasis by the DR government because of its great
potentia for the economy and the people.

In 1999, atotal of 2,665,184 tourist ar rivalswererecorded, a14.2 %
increasefrom 1998. Fromthe period1990-1999, ar rivalshavei ncreased
by 64.5% from 1,305,361in 1990t02,147,742in 1999. Cruisearrivals
aredso on theincrease. In 1998, cruise arrivals were up by 45.3%from
283,672 in 1997 to 393,631 in 1998.

Thereis agrowi ng trend toward European tourists visiti ng theisland with
France and Germany toppi ngthe list. The USA dso contributed 25% of
arriva sin 1998 and 19.1% by the end of August 1999.

The DR is the second leadi ng Caribbean destination for French tourists.
In 1999, the DR received 135,000 Frenchtourists. French touri sts spend
US$1,148 per visit and will stay an averageof eight nights. Just over one
third (34%) of Frenchtourists holiday twiceayear and 26%travel a least
once. Larﬁely due to this, the DR Ministry of Tourism is attempting to
increase the number of individual French tourists. Club Med and A ccor
lead the French investment in the DR.

Largest hotel The Dominican Republic continues to be the
: leading Caribbean tourist destination with the
infrastructure Iarg&stgnumber of hotel r ooms. In1998, the DR
room stock stood at 42,412 and isgrowing. The
major hotel companies in the DR include:
Occidental Hotds, Riu Hotelsand All egroResorts.
These companies expect to add approxi matey
1,350 rooms before the end of 2000.

Future Tourism continu%? to b(;:] atop priori]Ey for the
Dominican Republic. The Ministry of Tourism
prospects has determined four top priorities to promote
tourisminto2001: tomaintain cleanliness, safety
andorderinall touristareaswithinthecountry;
to develop its cruiseindudry; to attract more
commercial airlines and to embark on an
aggressivemarketingplan togrow intotheU.S.
market and reach out to new markets.

Source: Dominican Republic Tourist Office, 2000
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Market & Consumer Trends

Business travel cost
increaing

Youth spend over
US$25 billion on
entertainment

More Americans
visiting casinos

Independent travel
agents maintains
market share

Business travel costs have risen in the past five years according to a
survey conducted by American Express. The average airfare bought
by USbugnesstravdler shasincreased by 40% . By theend of 2000,
large and mid-sized businesses in the US will spend US$157.1
billion on trave budget an 8% increasefrom US$145.4billion. Air
travel consumes 45% of an average company’s budget, 17% goes to
lodging expenses, 10% to car renta's, 10% for meds and 8% for
entertainment and tel ecommunicati on costs.

Y oung peoplewill splash out U S$28.5 bn (£19bn) enjoying themsel ves
thisyear, according to asurvey by Mintel . Thedrinkshbill alonefor the
country’s 15 to 29 year olds will amount to US$15 bn (E10bn).
Clubbing is dso a high-spending priority of the under-30s. Drinking
was the top leisure activity, followed by visits to the cinema, clubbing
and egting out i n restaurants.

Americans areenj oying casino gaming today morethan ever before. In
1999,30 percent of UShouseholdsgambled at acasino, making an
average of 5.4 trips to a casino during the year, according to the
American Gaming Association. These customers represent a slice of
America continuing to resembl ethe overa | U.S. populati on in terms of
gender and age.

Independent trave agents are maintaining their market share agai nst
theretall travel giants. Independent travd agents handled 43% of
all summer holiday sales through retail outlets this year and 48%
of winter sales, according to the latest holiday booking survey.

Hotel & Resort Trends

European hotels
report increases in
revpar

Sydneyis awinner

Sun International
debutsin Zambia

Hotels across Europereported occupancy of 70%, an increase of
3% over thesameperiod last year. Average room ratesroseby 12%
toreach US$132 (Euro 115). Themainreasonfor this performancehas
been the relative strength of thedollar to the Euro, making trave for the
USmarket more affordable. Thetop five performingcitiesinterms
of roomsyiel d growth areHanover (91%), | stanbul (46%), Prague
(39%), Amsterdam (28%) and Gatwick (22%), according to the
Arthur Andersen Hotel Industry Benchmar k Survey.

Sydney hotels experienced record occupancy rates during the 2000
Olympic games however resultsfor thehotd i ndustry around Australia
werevaried. Sydney’ sfour andfivestar hotelswereclear champions
achieving rates of almost US$135(AUS$260) per day and 100
percent occupancy compared with that of Melbourneand Brisbane
which achieved room r ates of U S$73( AUS$140) per day andUS$61
(AUSS$117) per day and occupancy rates of an average of 60
percent.

Sun International isexpected toopen twoluxury hotelsin Zambia
in April 2001. This project is under construction on the banks of the
Zambia River overlooking the Victoria Fdls. When completed, this
project will compriseafour-star 212-room Zambezi Hotd and thefive-
star, 173-room Royal Livingstone as wdll as a convention centre, a
visitors centre and a small casino.
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Focus: TheUS SeniorsM arket

A changing market

Destinations of
choice

Travel between
North America and
Canada popular

Adventure and
nature travel

Thegroup tours
mark et

Thefuture

It is generaly understood the traditiona senior market is changingf as
those entering their late 50s, 60s and 70s are in better health and less
sedentary than previous generations. Nation wide the mature adult
population not only vacations more, but spends30% moreper person
on trave than any other group, according to the Travel Industry
Association of America. Itisnow seen that well educated 55-pl ussers
make up the bulk of the U.S. outbound international travel market. The
mature market has an average of 16 days per year for vacation
(icirgpared tother younger counterpartswhotakean averageof only
ays.

In 1998, 23.1 million US residents and 4.2 million Canadians travelled
overseass. Europe was the destination of choice with UK being most
popular. Of the 3.8 million visitors from the United States, over 3/4 of a
million (855,000) were aged 55 and older. In addition some 750,000
Canadiansvisited the UK inthe sameyear, 20% of whom wereinthe 50

plus age group.

The most popular internationa but not overseas destination for both the
United States and Canadian travell ersareeach other’ s countries. 1n 1998
almost 15 million US citizens traveled north whilst 13.4 million
Canadianstraveled to the USA with 13% of thistotal comprising
seniors.

Mature traveller s are fueling a boom in the adventure and nature
holidayscentred on athemeor hobby. They ared so creating ademand
for holidays that include a cultura, educational or historic eement.
During 1998, 53.6 million adults visited a museum or historical site
and 33 million attended a cultural event such as livetheatre, art or
music. The hard adventure market usualy associated with younger
travel lers has dways seen its share of mature visitors with them making
up 9% of thehard adventuremarket and 14% of the soft adventuremarket
in the United States. Older travellers also spend more; an average of
US$1,300 on adventuretrip, compared to US$660 for those aged
between 18-34.

Due to the changing atti tudes of seniors, the group tour market has been
faced with two main chalenges. These are how do we serve the
traditional seniors who ma)éwant that more sedentary tour and still
attract the new senior s with more active programs and how do we
keep up with the sophisticated, well travelled senior of today. To
addressthese issues, tour operators are finding that the best practice may
beto adjust therr itineraries to include such things as waking tours, and
tours where the focus is on creati ng an experience that cannot be found
through independent travel or reading a guide book.

U.S. demographics should ensure that the mature travel industry will
continue to grow and becomemuch more diversified astheboomers age.
During the next decade, the leading edﬂe of the baby boomers will enter
retirement. The55- 74 population will almost doublefrom 40 million
to 74 million, within thenext 30?{ears. Not only isthe populati on aging
a aragpid rate but Americans areliving longer. In 1900, the average life
expectancy was only 47. Inlessthan acentury, thelife span of North
Americanshasalmost doubled, toanaverageof 71 year sfor men and

78 for women.

Source: Trave and TourismAnalyst,Travel Industry Association of America and Travel
Weekly, 2000.
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Editorial

The rapid growth of tourist arriva sto the Dominican Republic holds some i mportant | essonsfor other
destinations. A cost competitivetourismsector hasled theonslaught on the Caribbean market, withthe
DR taking away market share from other destinati ons in the Caribbean. Between 1994 and 1998, for
example, German arrivals to the Caribbean Islands excluding Cuba, Cancun and the DR fell by 70%.
By contrast, German arrivalsto the Domi nican Republicincreased every year since 1990, representi ng
atota increaseof 587%101999. But thisgrowth hasnot come without costs. The negative sideof low
price, large scale tourism began to rear its head in the qudity of the tourism product in the mid-1990s.
Itis the strong efforts to increase qual ity and solve problems caused by mass tourism that conti nues to

keep the DR on the tourism map. The lesson is that both old and new mass tourism destinations must
re-invent themselves to remai n competitive.

Trendsto Watch
Caribbean cruise
share declining

Thereisasignificant weakening in the Caribbean’ sdominance asking of
thecruiseshipindudry. Theoverall passeenger arrivalsarehigher than
ever, however, thepercentageof cruisetrafficsailing totheregion is
actually declining. The total i ndustry bed daysdeclined from50.5%in
199510 45.9%in 2000. Thisdecline can beattributed to thefact that more
passengersareoptingfor destinationssuchasAlaskaandtheMediterranean.

Websites turn air

Somebusnesstravellers have somany frec?]uent-flyer milessttinginther
. . t
miles into money

accountsthat they have no hopeof usng them up while ather fliers have
too few milesto quaify for any travel award. Now, two I nternet gart-ups,
MilePoint and AOL AAdvantage, are taking am a both groups
MilePoint will all ow frequent flier sto convert their milesintoaform
of online currency that can be used for discounts with a variety of
retailers AOL A Advantage goesa gep further. It allows member s of
the American Airlines AAdvantage programme to convert their
milesdirectly into merchandise.

Aviation News

Virgin Atlantic
relaunches upper
class

Lufthansabid for
Tha Airways

No-frills airlines
target Europe

for bases in mai nland Europe

Virgin Atlantic continuesto increaseairlineluxury with new features
being offered: deegper sats converting into Sx feet, eight inches of
deeping space, aprivate, in-flight beauty treatment areawith five new
massage and manicuretrestmentsandanew lighting sysem that simulates
eight moads including dusk and dawn. Freedom menus adlow gues to
order what they when they want. Thisupper class service will premiere
ontheairline’sNew Y ork, LosAngelesand Sen Francisco routesand will
be on dl transatlantic routes wi thin the next 12 months

Europe’'s 2nd-larges airling, L ufthansa isto bid for a 10% dake in
Thai Airways International PCL. The German airline’s decison
comes after the government of Thailand raised Tha Airways foreign
ownership limit to 30% from 10% making the way clear for asaeto a
drategic partner.

Airlines such as Ryanair and EasyJet are cashing in by flying
travelersfrom Britain and Ireland totheContinent for aslittle as
USS$38(£25) per round trip. Air traffic is predicted to grow by 15%
annualy over thenextfiveyearsandtheseairlines arelookingtotake
their businessto continenta Europewhere “duopol ies” on most routes
mean trave lers pay top prices. Britain’s no-frill s airlines are looking
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