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Destination Dubai o Jly 2008

i Dubai, one of the seven emirates which constitute the United Arab
FaSt.eSt 9 row.lng . Emirates (UAE), has taken the lion’s share of tourism growth to the
tourism destination \ijddie Eastin 2002. Dubai, thefastest growing tourism destination
in the world in the world, with current growth rates of over 30% (growing 10
times faster than therest of theworld), welcomed closeto 6 million
international tourist arrivalsin 2002. Sncethe 1990’ shotd capacity
in Dubai has quadrupled, and in 2002 thetourism sector contri buted over
15%to Dubai’ s GDP. Dubai has a16.6% market shareof theMiddle East
tourism market second to Egypt (24.9%) and 7.2% of total tourism

expenditurein region.

Lodging revenues Tourism is the fastest growing sector within Dubai’ s economy and with
of US$379.9 billion 11.6% of Duba’s GDP invested in tourism ($1.9 billion of economic
' activity), Duba has made a huge commitment to this sector of the
economy. Total lodging revenues for 2001 in Dubai were US$379.9

billion.

Europeisoneof thelar gest origin markets with 28% of arrivalsto
Europe the largest 5 = llowed by Asia (22%), Other AGCG (Arab Gulf Co-operation

origin market Council) Countries (22%), UAE (7%), Africa(6%), USA (4%) and other
(11%).

10% growth in Duba has more than 105 airlines providing direct links to 140 cities

worldwide. Emirates Airlineshasconsistently been ranked asoneof

passenger thetop 5airlinesin theworld and its network hasrecently grownto 57

throughput destinationsin 40 countries. TheDubai International Airportisoneof the

fastest growing airports in the world. 1n 2001, despite the impact of

. _ . ’ 5 .
What's | nside: - global events, it r egister ed a 10% growth in passenger throughput

that totaled 13.5 million. At present it has the capacity to handle 22
million passengers annually and was recently recognized as the Best

Worldwidein Overal Passenger Satisfaction by 1ATA.
* Market & Consumer

Trends 27 5-star The tota number of hotels in Duba increased
. from233in1995t0 264 hotelsin 2001. Dubaihas

« Destination Watch properties 27 5-star and 26 4-gtar hotéls.
e Focus: Breds. a Future The Government’s vision is to increase the
b, number of tourists to 10 million per annum by
community-based prospects 2010. The Dubai Department of Tourism and

BT Gl e T Commer ceMar keting, hasan integrated marketing

campai gnin placeto maximize awarenessof Dubai

* Editorial including direct mail, persona marketing visits,
promotions such as breakfast seminars and
* TrendstoWatch workshops, public relations, roadshows and

exhibitions, tele-marketing, news bulletins,
newsletters, the web and e-mail aswell as hosting
of familiarization visits. Duba advertisesin 120
travel and touri sm publications in its markets.
Source: http://www.ddia.ae/ Dubai D evel opmend Investment Authority
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Market & Consumer Trends

North American
Businesses
decrease budgets

Summer vacation
plans a go!

Children’s dining
added to Cruise
menu

Destination Watch

A wesk economy and political unrest around the world has companies
closdly examining their shrinking travel budgets. Instead of face-to-face
meetings, many businesses arecommunicatingwith customersusng
technology. Companies often use Microsoft NetMeeting software
instead of flying. Thesoftware al ows customers and empl oyees around
the world to simultaneously view charts and slides online during a
teleconference. Fully 40% of North American businessesdecreased
their travel budgetsin 2003 compared to 2002, according to a joint
survey by Runzheimer International and the Association of Cor porate
Travel Executives. Another 34% reported that thei r budget remained the
same for both years. The main reasons for the decrease were fewer
domestic trips taken (64%); fewer international trips taken (59%);
increased use of travel dternatives such as telephone, Web and
videoconferenci ng (56%); and the use of sdf-directed, online booking
systems (30%).

Nether the poor economy nor high unemployment rates will stop
Americansfrom summer vacati oning. Morethan 77% of respondents
plan totakeasummer vacation of at least three or more consecutive
days off, according to a new survey by TrueCareers. A resort or an
amusement park such as Disney World or Six Flags is the vacation
choice for 17% of respondents, another 17% plan to vacation overseas,
23% will stay at home or a thehomeof relativesand large cities such as
New York or Los Angedes is the destination choice for 15% of
respondents. Themajority of respondentsusether earned vacation
timeon aregular basis.

Carnival Cruise Lines has introduced a new children’s dining
program that provides supervised meals for kids giving parents the
option to enjoy a night on their own. This addition offers parents a
chanceforaleisurely andmoreromantic dinner by themselves, according
to Carnival CEO Bob Dickinson.

Quick recovery for
Asia-Pacific
outbound travel

Egypt halts further
construction at
seaside resort

Outbound trave from the 30 countries makingup the Aga-Pacific
region to international destinationsworldwidehasnearlytripled in
the past decade, according to TIA's Asia-Pacific Travd Demand
Trends and Ingghts, 2003 Edition. World events and the SARS
epidemic had affected outbound Asian-Pacific travel with outbound
trave falling from 98 million in 2002 to 71 million in 2003. The
mgority (78%) of outbound travel fromthe A sia-Pacifi c Regionis short-
haul. Therest of theworld vies for the 22% that represents |ong-haul
travel. The AsiaPacific economy is poised to experience explosive
growth within the next ten years and the region is expected to recover
quickly according to William Norman, President of the Travel Industry
Association of America.

Egypt’s tourism Minister Mamdouh El Beltagui has discontinued all
new construction permits for new hotels in Sharm el Shekh and the
adjacent Nabqg Bay as it has long been a protected area and national
ecologicd park. Thedecision isbased onthe Ministry’s strategy to
avoid over-development in the top tourist destination famous for
Egypt’sfirst marinepark —Ras Mohamed National Park —votedthe
second best in theworld for diving.
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Focus - Breds, a Community-Based Tourism Organisation

Breds aims to
counter poverty
and combat
unemployment

Administered by
volunteers

Fundraising
projects:

Constructed 30
houses for the less
fortunate

Established a
computer lab with
12 computers

Sponsored beach
and road cleanups

Upcoming
projects:

Bredsisoneof thefore-runnersin Community Touri smin Jamai ca. Breds
is anon-profit association established by Jason Henzel| and Peace Corps
Volunteer Aaron Laufer in 1998 to promote education, sports, cultural
heritage, and environmenta awareness in Treasure Beach, Jamaica
Henzell and Laufer found aneed to create an entity that would manage
community tourism activities to counter poverty, unemployment,
poor housing, illiter acy and depression.

Breds is administered by volunteers and is funded through direct
contributions and the following fundraising projects:

< Doallar-A-Night initiative by which partici pating guesthouses
contribute US$1 for each room night rented.

<« Dollar-A-Trip whereby taxi operators and boat tour operators

contribute US$1 per trip

Jake s Off-Road Triathlon (Annualy) raised US$3,000 in 2003

Jakes 6-a-side Footba | Tournment (Annual ly)

Treasure Beach Hook ‘N’ Line Fishing Tournment (Annualy)

Postcards & T-shirts sales

Bredshasrecently completed theconstruction of 30housesfor theless
fortunatein theTreasureBeach community. In 2002, Breds hosted 14
doctors from New Y ork City’s Bell evue Hospita who trained 27 volun-
teers to be first responders. The Treasure Beach Emergency Response
Unit (TBERU) was launched in December 2002 and has four volunteers
on call 24 hours aday seven daysaweek. Volunteers aretrained to respond
to water rescue, heart attacks, CPR, burn victims, strokes, choking and
vehicle accidents.

Breds hasprovided school assistance by establishing a computer lab
(12 computers) at Sandy Bank Primary which provides training to
students teachers and persons in the Community. Other practica
assistance to schools include a donated photocopier to Sandy Bank,
constructi on of four bathrooms at Sandy Bank Basic School and a Partial
Scholarship of student Manchester High School in 2001.

Breds has also provided assistanceto sports and community activitieswith
sponsorship of abasketbal team and the construction of abasketba | and
netba | court. It has gponsored the Treasure Beach Community Gospel
Christmas Party and constructed amarine light a& Frenchman’s Beach to
assist Fishermen in navigating the reef. In addition, Breds, supports
continued beach clean-ups aroad clean-up campaign and promotes
environmental responsibility at local Hotel s and villas.

Some upcoming Breds projectsindude

= Theexpangon itscommunity’s primary school by buiding three
classrooms and six bathrooms and the expansion of the computer lab/
library

= Thecongruction of a multi-purposefacility at Sandy Bank Primary
School. Thefacility will include a Town Hall, Kitchen and Infirmary.

= Thecommencement of aSustainable Development Plan for Treasure
Beach in conjunction with concemed stakeholders of Treasure Beach

= Thepromation of Environmental Awareness, in accordancewith
Green Globe Certification, within Treasure Beach.

Source Breds - The Treasure Beach Foundation, www. breds.org
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Editorial

Bredsisan exemplar to touri sm businesses throughout the world. Whil ethereare tourism organisati ons
that areactivel y involved i n communi ty-toursm projects, many moreneed to become involved. Tourism
is much more than the walls that enclose properties. Tourism is dl-embracing and being actively
involved inpovery alevi ati on and self-hd p programmes for communiti es, can go al ong way in creati ng
an environment where guests fed safe. The future sustainability of the tourism industry can therefore
be enhanced by active parti cipation i n meaningful communi ty-touri sm projects.

Trendsto Watch

No aviation recovery Boeng hes warned that the commercid aviation industry will not
il 2005 recover until 2005 at the earliest. Boeing posted a | oss of US$192
unti million in the second quarter 2003 compared with a net profit of
USS$779for thesameperiod in 2002. There hasbeen adownturnin
the commercid aviation market and it has dampened the demand for
al airplane types, paticularly the 757. Boeing's deliveries of
commercial air craft fell by 34% to 74 and revenuesfell 24% to
US$5.8 billion in the second quarter 2003 compared to the same

period in 2002.

Increased passengers EasyJet carried 1.7 million passengersin June, 2003 ariseof 83%
for easvJet compared with June2002. The no-frill carrier, which acquiredrival
y GoHyinMay 2002, operated with aload factor of 85.8% in June2003.

Cruise travel on the Cruisetravel from US portswas up 11% in thefirst quarter of
increase 2003 compared to 2002, with Miami and Fort Lauderdae accounting

for nearly 50% of thetraffic. Carniva Cruise Lines carried 33% and
Roya Caribbean Internationa 26% of thenearly 2 million passengers
who travel ed on atota of 934 crui ses, according to a new stati stical
andysis by the US Marine Administration covering 10 major lines
with ships that hold at | east 750 passengers.

Technology Update

Email and messages |beria is equipping its new Airbus 340/600s with satellite
Il oh f communicationsdeviceswhich will allow passengersand crew to
to cell phones from send electr onicmessages from theair . Video screenswith avirtual
the air keyboard are being installed in armrests. Using these screens,
passengers can send their messages throughthe ARINC GLOBALink

satellite network which covers the entire world.

Multi-media features  SandalsandBeachesResortshavenow added multi-mediafeatures

: tother websiteswww.sandals.comand www.beaches.com. These
added to websites websites now include panoramic resort tours, animated slideshows,
streaming video and imagelibraries. Retal er specific pages havebeen
enhanced withred -timeroominventory accessandco-brandedwebsite
cregtion tools. The sites even have new software to track and access
travel agent commissions and saes data

European online L ed by theUK, Franceand Ger many, theEuropean onlinetravel
booki 7 6 billi marketplace reached 7.6 billion euros in 2002, according to the

ooking /.o biflion PhoCusWright' sEuropeanOnlineTr avel Mar ketplace Reports. Gross
euros bookings are expected to more than tripl e in three years to reach 27.9

billion euros by 2005.
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